
Pragma Group 
Virtual Client Appreciation Event

9 June 2022 @ 09:00

The world is disrupted …
This creates an opportunity for an 
innovative response.

Please join us as we rethink, reimagine, and 
reinvent our asset management approach to 
benefit our businesses. 

We look forward to spending some time with 
you as we tap into the knowledge 
and practical solutions our speakers 
have to offer.

Team Pragma, On Key and Martec

Date | 9 June at 09:00      

Venue | Zoom 

RSVP | 7 June

Enquiries | Liza.Schroeder@pragmaworld.net

Register 
here

Programme

09:00 Opening and HSSE Moment

09:10 3 men and an elephant 
Pieter Geldenhuys | Futurist & Director at Institute for Technology Strategy and 
Innovation

09:40 Pragma’s innovative responses to disruption
Adriaan Scheeres | CEO Pragma Group

09:55 Asset management innovation that creates sustainability and counter 
disruption
Client case study

10:15 Leg stretch

10:25 Asset management careers of the future
Dr Wyhan Jooste | Head: Asset Care Research Group

10:50 Technology transforms sectional title insurance landscape
Ria Furriel and Minnaar Fourie | King Price

11:15 Fun event and closing

Meet our presenters

Adriaan Scheeres
CEO and Co-founder 
of Pragma

A dreamer, an 
innovator and an 
entrepreneur, devoted 
to challenging the status 
quo and  bringing change 
and improvement.

Wyhan Jooste
Head | Asset Care Research 
Group, University of 
Stellenbosch

Meticulous researcher 
and collator of 
knowledge, passionate 
about training new 
engineering recruits and 
preparing them to 
question … everything … 
and find relevant 
solutions.

Ria Furriel
Partner of Community 
Insurance at King Price |
On Key Case Study

Ria uses a combination of 
technology and hands-on 
personal service to 
change the face of 
community scheme living 
insurance. An automated 
claims management 
system is one of the 
jewels in the crown of 
King Price's community 
offering which she helped 
establish.

Pieter Geldenhuys
Futurist & Director at  
Institute for Technology 
and Strategy

Tour guide to the 
Future | Harnessing 
new opportunities in the 
ever-changing business 
environment made 
possible by leveraging 
new technology, social 
and business trends..

Our existing thinking is good for recognising past and standard 
situations, not good for designing new possibilities – the limits 
of our thinking is the biggest problem.  
Unknown.

https://us06web.zoom.us/webinar/register/8916529590596/WN_wfIYv0YvSf21OIpf7yLdHQ
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